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Director Advertising Operations, UK

MySpace
About MySpace 

MySpace, the next generation portal and the UK’s 4th most actively trafficked site on the Web (April 2007 comscore/MediaMetrix UK Panel), is looking for dynamic people to join our team. MySpace has revolutionised the way people interact, communicate, and discover pop culture.  Our global community has more than 175 million users, with more than 12 million in Europe.

People use MySpace to meet friends, find and discover entertainment, listen to new bands/music, blog, plan and find events, play games, and participate in user forums and groups. It enables users to express themselves, put their lives online, and share with others. It gives artists unique tools needed to build fan bases and a captive audience to market to through networking. MySpace is a distinctive environment for fans and artists, a place where creativity and independence thrives.
The following position is available at MySpace UK. The position is demanding and fast paced, requiring an individual who thrives in a start up environment. MySpace is looking for smart, dynamic, and assertive employees looking for an opportunity to grow and succeed.  This position is based in London, UK. 

· Director Advertising Operations , UK 
Job Description
Director Advertising Operations , UK 

The Director of Ad-Ops is responsible for overseeing all Advertising-Operations activities including; quoting, reservations, contract and order management, ad campaign implementation, inventory issue resolution, campaign reporting and sales and client support. This position is responsible for implementing and managing processes that reduce operating costs while gaining revenue and improving speed and efficiency.  
The director will establish procedures for maintaining high standards of fulfillment, product quality, reliability, and accuracy and will develop improved techniques for the control of these aspects of fulfilment including measuring performance of team against objectives and operational metrics.  This position will promote company wide quality and service improvement efforts and will enforce - through functional groups - productivity, quality and process requirements in accordance with real company needs.
Responsibilities:
· Create, maintain and present regular (weekly, monthly, and quarterly) campaign status and metric reports as well as develop ad-hoc reports to support strategic planning and fact based analysis.

· Contribute to the monthly and quarterly revenue recognition process by assuring that all impressions are correctly reported and recorded to Finance team.

· Hire, train, mentor and motivate managers and their teams while creating career paths for all levels within the fulfilment group.

· Direct, establish, maintain, and plan the overall policies and objectives for fulfilment team and ensure team's goals are aligned with and representative of overall directives.

· Proactively identify, implements and manages systems and processes which reduce operating costs, increase revenue and improve speed and efficiencies.

· Establish procedures for maintaining high standards of fulfilment, product quality, reliability, and accuracy and promote company wide quality and service improvement efforts.

· Enforce - through functional groups - productivity, quality and process requirements in accordance with real company needs.

· Act as liaison with external parties on matters relating to the procurement of services for the company's products.

· Resolve special and escalated issues in order to ensure high level of client satisfaction.

· Review and manage solutions to inventory problems, resolves under-delivering campaigns, works with Editorial and/or other teams to optimize advertising space, and to use available promotional links to drive traffic to areas needing inventory. 

· Contribute to the development of inventory management, reporting and forecasting tools.

· Participate in product release strategy; interacts with sales, development, and product marketing to define new product requirements.
Skills/Qualifications:

· B.A. or B.S. degree or equivalent.

· 8+ years experience in Internet industry; ad operations and/or ad-related technical experience. 

· 5+ years experience in managing personnel and complex activities. 

· Familiar with online advertising, marketing, and sales concepts and metrics with 2+ years supporting a sales organization.

· Internet media operations or site publishing/production experience preferred.

· Keen understanding of ad campaign metrics and analysis including; CPM, CPC, and CPA.

· Knowledge of the online advertising industry, trends, technologies and pricing models.

· Knowledge of sales order processing and PO reconciliation processes and procedures.

· Knowledge of accounting and finance processes and concepts, including revenue and billing.

· Excellent verbal and written communication and negotiation skills - flexible, personable attitude.

· Able to evaluate and implement new technologies and procedures to enhance and improve planning success factors.

· Ability to compile and analyze performance data and metrics. 

· Proven ability to accommodate evolving responsibilities and last minute changes.

· Strong decision-making, organizational, planning and problem-solving skills with proven ability to identify and prioritize critical issues.

· Excellent project-management and time-management skills with proven ability to multi-task.

· Ability to work well independently and within a team environment. 

· Proven ability to lead, manage and grow teams. 

· Proven ability to solve problems in non standard and innovative ways. 

· Ability to translate strategy into a tactical plan & implement the plan.

· Understands demand planning techniques and procedures.

· Understands the role of inventory and how to plan for sufficient levels of inventory relative to demand variability.

· Experience with one or more Internet ad management or targeted marketing applications (e.g., DoubleClick DART / DFP, 24/7 Real Media, Falk AdSolution, etc.) required.  Multiple applications experience preferred.

· Expert in Excel and Word, competent in MS Project.

· Familiarity with HTML, Flash and various rich media advertising creative technologies a plus.

You must be eligible to be resident and entitled to work in the country in which the position is located. Accordingly, you must have legal rights to work in the relevant country before you make the application - we do not provide sponsorship.

MySpace offers an exciting work environment with plenty of opportunities for career advancement, and a compensation plan including attractive base pay, bonus opportunities and a comprehensive benefit package. Salary commensurate with experience. Please email projectuk@myspace.com with ‘Director Advertising Operations, UK’ in subject line to submit your CV.

Due to the high volume of applications we are receiving, we will only make contact with you should we wish to take your application further.
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